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Get Inspired!
The 2010 WISE Symposium is here!!!
This years program promises to 
be the best year yet!

LIVING THE DREAM
These WISE women share their 
amazing stories  of success

WHAT KIND OF  
LEADER ARE YOU?
Learn how good communication
can take you from a good to great

WHAT TO WEAR,
WHAT NOT TO WEAR...
Our fashion expert shares tips for  
making the most of your wardrobe

FREE

Funded in part through a Cooperative Agreement 
with the U.S. Small Business Administration.

What others dream about, WISE women do!

Annual  
Magazine

In Central New York, as 

with the rest of the country, 

the economic climate has 

been changing. Now more 

than ever, innovation and 

entrepreneurship provide 

many opportunities for 

individuals to pursue 

dreams, and in the process 

positively impacting the 

region’s economy.

CENTRAL NEW 
YORK’S ONLY 
RESOURCE 
FOR WOMEN 
ENTREPRENEURS!
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Women Igniting the Spirit of 

Entrepreneurship (WISE) is an exciting 

resource for women entrepreneurs at all 

stages of business development. If you 

have a business idea or a dream, starting a 

business, or have an established business 

which you’re growing, WISE can help. 

Counseling 
coaching
Consulting
Training
NETWORKING
MENTORING

For the first time in our 
nation’s history, women 

make up more than 
half of all workers 

and are becoming the 
primary breadwinners 

in families. 

WISE supports women through:

Funded in part through a Cooperative Agreement 
with the U.S. Small Business Administration.

Annual  
Magazine
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The WISE magazine debuted at the 2010 WISE Symposium and 

focuses on women in business, aspiring and growing women 

entrepreneurs, and students. WISE celebrates women in power 

and motivates women to excel in the professional world and 

to be balanced between work and life. Whether you’re in the 

corporate world, a mother, or an entrepreneur this magazine 

that was created by women, written for women, and authored 

by women is for you!!

 
FEATURES:
Feature articles included It’s a WISE World, Women in Leadership, 

Entrepreneurship Consulting Guide, Student Speak, Recipes for Success, 

Places to Wine and Dine, Shopping Guide, Events Calendar, Living the 

Dream, Style-WISE … and more!

Where to find money
Dressing for success
Living the Dream
Where to get great products from local 
women in business

Guilty Pleasures 
Shoes, chocolate, wine....life would not be the same without 
these occasional indulgences. Here some of the things we love 
and where you can get them locally!10TOP

Solid Chocolate Ring with Gem
Where to get it...
www.promisemechocolate.com
PRICE: $12.95 each

Love Wine Glass
Where to get it...
www.huephoria.com
PRICE: $20.00

 

The Show
Where to get it...
The Savvy Wine Cellar
PRICE: $14.99/bottle

WISE Women get 10% off 
yout first purchase!

 

“Pink Grammy Ring”
Antique buttons on 

 silver tone adjustable ring

Where to get it...
www.leboutonshop.etsy.com

PRICE: $18

“Believe it, Do it!” 
Nail polish 
Nicole by OPI 

Where to get it...
Target
PRICE: $6.99

Nine West Masqurede 
Where to get it...
Nine West
PRICE: $79

 

Chocolate Turtle Latte
Where to get it...

Café 407 at Ophelia’s Place
PRICE: $3.85

 

Glazed Chartruce  
Leather Bag 
 Giani Bernini 
Where to get it...
Macy’s 
PRICE: $85.00

Break away from black for spring!

Sunburst Mary Kay®  
Creme Lipstick 
Where to get it...
Mary Kay - Connie Gregory
or, www.marykay.com
PRICE: $13

Bakery Fresh Stretch Bread
w/Spicy Hot Tomato Oil

Where to get it...
Pastabilities

PRICE: $5.50

 

}
So Yummy!!!!!!

These will get you noticed!

Chocolate and jewelry combined
....brilliant! With a name like this we 

coule not resist!

Even the label is fantastic!

...because you need a glass for that wine!

adorable!

No further explanation needed!

The perfect sunshine shade!

}

Wait, there are rules?
When it comes to fashion I am not really a “rules” 
person but there is one rule that cannot be broken: 
clothes must �t properly. If something doesn’t �t, rack 
up some karma bucks and a tax deduction by donating 
it, or orchestrate a swap party with your friends. 
Fashion myth number one: clothes that are a size 
smaller make you look thinner. Not even in your car’s 
side view mirror does this illusion exist. If your pants 
or skirt don’t �t (which will be the foundation of your 
out�t) they will not look good, and neither will any 
item you pair with them. Ladies, we all love to see the 
smallest possible number inside the waistband of our 
pants, but until manufacturers start putting them on 
the outside of our clothing, let’s not shoot ourselves in 
the foot. Size matters. Having a great �tting wardrobe 
is the �rst step to creating your personal style.
 
Which leads us to another one of my “rules”: Don’t 
bring anything home if you don’t have two or three 
things that you can already wear it with. How many 
things do you have in your closet right now that you 
have never worn because you didn’t have anything to 
match? Keep this rule in mind when you go shopping 
and it could save you from creating more orphans in 
your closet and also prevent over-spending. 

The Basics…
Every wardrobe needs some great basic “must have’s” 
that you can add to every season; that way you’re 
not constantly replacing your wardrobe every three 
months and spending a fortune. �ese things include: 
a pair of classic black pants in a medium weight, a 
black dress (ahem, or two) and a great black skirt. If 
this year’s skirt is mid-thigh and that’s just not the 
length for you, then for goodness sake don’t wear it; 
�nd something that �ts your body and makes you 
look and feel great. If you’re looking to maximize the 
slim look in a skirt, consider adding dark hose and a 
dark shoe or boot --- these two wonderful items worn 
in tandem can give you a slimmer look and hide a 
multitude of things that your Zumba instructor doesn’t 
even need to know about!

Once you have your key pieces (especially the black 
ones) the key to not looking like a funeral director is 
mixing things up. Try pairing your black pants with 
an interesting blazer (try a pattern like houndstooth, 
herringbone, or even colored leather). �is is where 
you can really score some bargains, as separates are 
cheaper than suits. Be constantly on the lookout for 
these types of pieces. If you do decide to wear black 
with black, remember to wear a di�erent texture 
or shape to make it work (see the photos for ideas). 

FASHION RULE #1
If it doesn’t fit- you  
must let it sit.

FASHION RULE #2
No Closet Orphans! Don’t 
buy it unless you have 
pieces at home to match.

What to wear? What not to wear? That is the question…
Who would have thought getting dressed could be so complicated? The thing about style 
and looking good is that it is easier than most people think. It’s about being comfortable 
with who you are and not trying to look like someone else. You can pick parts of someone 
else’s style you admire and make it your own, without having to completely clone them. 
In the end, you want a look that is unique to you and allows you to work with things you 
already have in your current wardrobe (and presumably already like) to develop and 
enhance your own personal style. 

WISEStyle
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By: Annmarie Stonecypher
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Start Here!

ONE GREAT DRESS...
ENDLESS POSSIBILITIES!

5

6

7

In addition to the must-have 
great-�tting items in black, try 
substituting a cream color and 
all of the same rules can apply. 
Remember to have shoes and 
boots to go with all of these 
items (I favor heavy on the black 
shoe and boot in about every 
permutation of heel and buckle, 
but we all have our vises!) 

No wardrobe is complete without 
some di�erent style/textured 
white and cream shirts and 
blouses, but keep in mind the ‘�t 
rule’ here. If you are busty, make 
sure that all of your buttons close 
with no gaps in the front before 
you take them home. No amount 
of pearls or accessorizing can 
make that look work.

 
Spice it up…
Once you have all of your basics 
in place you can start adding 
items (think belts, scarves and 
necklaces) and begin to pair 
things up and see what looks 
good together. Be fearless here 
and you will be pleasantly 
surprised with what you come 
up with!  Add a belt to a blazer 
or wear a beaded sweater with 
your skirt instead of a jacket; 
drape a sweater instead of a scarf 
over a blazer; add jewelry in 
multiples to a lapel… the sky is 
the limit. �ese additional items 
and accessories are the pieces 
you can change for the season – 
your basics will stay put. If you 
are going to indulge in a fad, for 
example a leopard something, 
make it above the waist (like a 
sweater, scarf or belt) and not 
below the waist like a skirt or 
pants (paging Peg Bundy).  
 
We all want to look good and 
spend less. Start with the basics 
and then add some panache and 
create your own individual style. 
Remember: Don’t buy something 
unless you have pieces at home 
to match already and no matter 
what – if it doesn’t �t, you must 
let it sit.
 
Fashionably Yours,

Ann Marie Stonecypher
Stylist & Image Consultant
AMS Models & Talent
www.yourbetterstyle.com
Q: ams@yourbetterstyle.com 
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Add a belted 
blazer for a 
fierce business 
look.

Rock your dress 

with leather and 

tall boots!

Make a 
statement  
with a bold 
print coat!

Spice it 
up with 
a bright 
color!

Basic black on 
black gets a hip 
style and shape.

  Use 
accessories 
and texture to 

create a look 

for a night 
outon the town!

}

}Q: 
 

Do clothes that are 
a size smaller make 
you look thinner? 

 A: 
Not even in your 

car’s side view 
mirror does this 

illusion exist. 
However, a great 
�tting wardrobe 

can make you look 
10lbs lighter.
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La Vergne Harden lives for the 
moments she can capture. As a 
photographer, she sees the world as 
a place to document, to tell a story 
while helping others see themselves in 
a di�erent light. She believes people 
choose her service because it helps 
them capture a moment in time. Her 
faith and creativity allow her to do 
what she loves and to make her hobby 
become her business. Apart from her 
family and children, the camera gives 
her instant happiness. She is always 
looking to tell the next story and has 
volunteered her time and expert eye 

at many events so that the moment is 
captured and can keep telling its story, 
even a�er it has happened! 

:::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

La Vergne began pursuing her business 

dream since 1995, but it officially took 

off in 2002. She is extremely grateful 

to WISE to push her and help her turn 

her dream into reality. Her dream is to 

provide young adults with a new lens by 

which they can view their world and see 

the future. She is on her way to making 

that happen; one photograph at a time.

:::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

My journey to “CARIBBEAN KING” 
took me from Jamaica to NYC – by way 
of the Bronx, Queens, Brooklyn and the 
United Kingdom. I have gleaned a wide 
range of experience and skill through 
my various career �elds (as Teacher, 
Registered Nurse, and Financial Advisor) 
in preparation for my arrival in Syracuse 
to embark on this new restaurant 
business opportunity.

Upon arrival in Syracuse, I came 
across the most unique organization in 
business Empowerment called WISE. 
�is organization has been with us 
from the early stages, providing the 
most supportive environment for 
women in business and embracing 
entrepreneurialism. Under its 
instrumental leadership, WISE has 
provided a wealth of information, 
resources and exposure for myself and 
other women in business. Some of 

these include group socialization and 
networking, meetings and roundtable 
discussions.

I can assure you WISE is making a 
di�erence at the South Side Innovation 
Center, within Syracuse and across the 
entire CNY region.
 
::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

Iona Bingham started Caribbean King 

in Summer 2008; you may have had a 

chance to sample the food at the annual 

Taste of Syracuse and Juneteenth events 

last summer. The restaurant serves up a 

delicious combination of Caribbean and 

soul food, from Jamaican jerk chicken 

to fried plantains, calaloo, curry dishes, 

saltfish, seasoned greens and much more. 

Visit Caribbean King at 109 E. Seneca 

Turnpike (at the corner of South Salina 

Street) in Syracuse, NY 13205.

::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

Quiana Seymour
QD’s Home Cookin’ Diner

PURSUE

dreAm
A true WISE entrepreneur, armed with a 
dream and the determination to make it 
a reality, Quiana visited the WISE Center 
two years ago. She was able to take classes 
and meet with counselors who guided 
her through the process of starting 
up. A�er some trials and tribulations, 
Quiana connected with he right people to 
help her open a diner where families and 
friends could relax, unwind and enjoy 
some yummy home-cooked food or a 
cup of freshly-brewed co�ee. Quiana’s 
passion and drive was the recipe she 
needed to make her dream become a 
reality… and a tasty one at that! 

::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

This past fall, QD’s Home Cookin’ Valley 

Diner held its grand opening and has  

been open for breakfast and lunch ever 

since. Daily breakfast and lunch specials 

are served, and catering is available (think 

authentic home-cooked meals where a 

breakfast includes a large, hot plate with 

eggs, bacon and home fries and where 

lunch is a good old-fashioned egg or tuna 

salad sandwich with the fixins’!). Visit 

the diner at 4710 South Salina Street in 

Syracuse, NY 13205.

::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::

BeliEVe
La Vergne Harden
CNY Vision

Iona Bingham 
Caribbean King

Funded in part through a Cooperative Agreement 
with the U.S. Small Business Administration.
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TARGET AUDIENCE
As a resource for all women in business, the WISE Magazine targets 

female business professionals and students throughout the Central 

New York region as well as to business organizations across New 

York State. Your advertisements and messages will appear in a 

publication that will reach over 6,000 people each year.

 

If you have an idea or a vision for content to be included in the 

WISE magazine, we welcome your contributions. Please contact 

WISE at the below contact information.

 
ADVERTISING WITH WISE MAGAZINE

Pricing is shown for one print advertisement in 5000 print 

copies and an online posting throughout the year.

 

Funded in part through a Cooperative Agreement 
with the U.S. Small Business Administration.

Annual  
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CONTACT WISE MAGAZINE
For more information or to place 

an advertisement in the next edition, 

please contact: 

wisemag@syr.edu 

or call 315-443-3550

8.5 x 11”
 

$1000
1/2 Page Ad

8.5 x 5.5” 
(horizontal)

$500

1/4 page Ad
4.25 x 5.5”  
(vertical)

 
$250

Deadlines:

All final ads are due by

Feb 15, 2011

Editorial content due by

Feb 1, 2011

SPECS:

All ads should be submitted in PDF format.

All images are 300 dpi at 100 percent

Color images are CMYK, not RGB.

* Custom artwork, excessive typing and 
composition and extensive author alterations 
to proof copies billed at $40/hour.


